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About me

Mal Consultancy

'm Jenno, o Social Media Consultant
and Trainer with over 15 years of
experience working for brands in the
retall mdusfry.

| work with B2C brands be more
strateqic with the social media

morkeﬁng




Audits

Audiﬂng your social media per{ormgnce

against bes#—pradice areas can he\p you
understand what you're domg well and
what you're doing poor\y and idenﬂ{\/
areas to priorifise for highesf—impad
improvement. Try my mini-audit to test it

out for yourse\f



Audit

Score yourself against the nine areas over
the page to see how well you're

per{ormmg.

Guidance

Score yourseh( based on the fo||owing traftic |igh’r system.

‘ Green  Gregt progress in this area, not something to prioritise.

‘ Amber Some progress in this area, more could be done.

‘ Red Unaware of this or aware but no progress made.




Audit

Having clear customer personas and umdersmmding how

T%ey use/what They want from each parﬂcubr p\oﬁorm.

Havimg a p\oﬁorm—spedﬁc strategy, not doimg identical

Things and shgrmg identical content across all p|oﬁorms_

Using all content formats available and inc\uding newer
formats like Reels on \msmgram/Focebook and live

audio on Twitter/LinkedIn.

Using creative ways to stand out from competitors on
the p\oﬂ[orm, Hﬁrough clever campaigns and/or

ChQHenges or riskier positioning.

Sh@rmg conftent consisfenﬂy and at opfimum posting
rates for the p\oﬂ[orm (or at least doi\y if you aren't sure

what these ore)

Progcﬁvdy encouraging conversation - for exomp\e
osking questions and encouraging debate or using in-

app engagement features such as sﬂckers/po“s

Encouraging deeper connection by communicafting

brand values, purpose and showcasing the people

behind the brand.

Ampwying the brand Through collaborations with
mHuencers/pQrTmer brands whether Through collaborative

comem/joirﬁ lives or branded ads.

Calls to Action are included in the content to encourage
peop|e to take actions the o\goriﬂﬂms reward (likes,

comments, saves, shares, video views).




Audit

So how did VOU do?

Mostly green

Congratulations, it looks like you
are smoslﬂmg it at your social
media m@rkeﬂng! You
understand how to make this

ChOﬂﬂd \/\/Ofk {OF your busmess.

Mostly amber

Looks like you‘re on the rigm
Tr@ck, but there could be some
improvements. Why not review
the audit and make some notes

and ideas to move forward?

Mostly red

You could be doing a lot more
with your social media, but don't
beat yourseH up about it; social
media is @ ch@\\emging m@rkeﬂng
channel that's Consfonﬂy

evo\vmg.



Get in touch

't vou'd like a more thorough audit of

your activity per{ormed by @ pro{essional

get in touch.

Audits
Full Lite
Audit Audit
£450 £950

An audit for each of your
olatforms analysing your
pem[ormonce against
current besﬁpr@dice with
detailed recommendations

for maximum results.

A budgeﬁ{ﬂendw opfion
that audits your overall
p|oh[orm per?orm@nce
with recommendations
prioritising the highesf—

Iimpact opportunifies.



Access more

Why not join me for a tree

masterclass?

A simple framework Let me take you through a an
for success on social easy-to-follow framework
media where | share my top fips for

improving your social media
morkeﬁng and take your

questions.

8th November - Tom

Register here.



https://www.eventbrite.co.uk/e/a-simple-framework-for-success-on-social-media-tickets-443396439687

